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DISCLAIMER

AThisdocumenthasbeenpreparedby CIEAutomotive, SA. ("CIEAutomotive"),andis for information purposesonly. No reliancemay or shouldbe placedfor any
purposeswhatsoeveron the information containedin this documentor on its completenessaccuracyor fairness Thisdocumentand the information contained
hereinare strictly confidentialand are beingshownto you solelyfor your information. Theinformation maynot be copied,distributed, reproducedor passedon,
directly or indirectly, in whole or in part, or disclosedby any recipient,to any other person(whether within or outside suchperson'sorganizationor firm) or
publishedin whole or in part, for any purposeor underanycircumstances

AThis documentis an advertisementand not a prospectusfor the purposesof applicablemeasuresimplementing EU Directive 2003 71/EC (such Directive,
togetherwith anyapplicableimplementingmeasuresn the relevanthome Member Stateunder suchDirective,the "Prospectudirective")and assuchdoesnot
constitute or form part of any offer to sell or issueor invitation to purchaseor subscribefor, or any solicitation of any offer to purchaseor subscribefor, any
securitiesof CIEAutomotive or any of its affiliatesor subsidiariesnor shallit or any part of it nor the fact of its distribution form the basisof, or be relied on in
connectionwith, any contractor investmentdecision Investorsshouldnot subscribefor or purchaseany securitiesreferred to in this advertisementexcepton
the basisof the information containedin any prospectuseventually publishedin accordancewith the ProspectusDirective The information and opinions
containedin this documentare providedasat the date of the documentandare subjectto change

AThisdocumentis not an offer of securitiesfor salein the United States Australia,Canadaor Japan Theinformation containedhereindoesnot constitute an offer
of securitiesfor salein the United States,Australia,Canadaor Japan Securitiesmay not be offered or soldin the United Statesunlessthey are registeredor are
exemptfrom registration Nomoney,securitiesor other considerationis beingsolicitedand, if sentin responseto the information containedherein, will not be
accepted Copiesof this documentare not being,and shouldnot be, distributed or sentinto the United States Thisdocumentdoesnot constitute an offer of
securitiesto the publicin the United Kingdomor in any other jurisdiction Thedistribution of this documentin other jurisdictionsmay alsobe restricted by law
andpersonsinto whosepossessiolthis documentcomesshouldinform themselvesaboutand observeanysuchrestrictions

Acertainfinancialand statisticalinformation containedin this documentis subjectto roundingadjustments Accordingly any discrepanciedetween the totals
andthe sumsof the amountslisted are due to rounding Certainmanagemenfinancialmeasuresncludedin this documenthavenot beensubjectto a financial
audit.

ATheinformation and opinionscontainedin this documentare providedasat the date of the documentand are subjectto verification, completionand change
without notice. Neither CIEAutomotive nor any of its parent or subsidiaryundertakingsor the subsidiaryundertakingsof any suchparentundertakingsor any
of suchperson'srespectivedirectors,officers,employeesagents,affiliatesor advisersundertakesany obligationto amend,corrector updatethis documentor
to providethe recipientwith accesgo anyadditionalinformationthat mayarisein connectionwith it.

Al L smendagementusesrecurrentlyand in a consistentway during businessnanagementcertain Alternative PerformanceMeasures APMwhich includeterms
about results, balancesheetand cashflow. CIEunderstandsthat those APMsare helpful to explainits activity evolution, so they are presented,defined and
reconciledwith financialstatementsin this LINB & Sy (Appéridig vy Q a
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CIE AT A GLANCE @©

RATIOANDMANAGEMENDOFPROCESSES
STAINABIANDPROFITABMEAY
UNIQUE BUSINESS MODEL DEVELOPED SUCCESFULLY SINCE

1996, WITH A SOLID TRACK RECORD AND AN IRR OVER 20%.

CARRIED FORWARD IN THE CONTEXT OF THE NECESSARY
CONSOLIDATION OF THE ATOMIZED TIER 2 SECTOR.

3,029.5 M Ja0029.0 M p899.2 M 2028 MV 2
’ 7\ >17%over sales/ /4 >13%over sales b >8%over sales T

=\ /

~A\ ’// | \ \

@' Normalizedfigures.



A SUCCESSFUL INTEGRATION STORY OF > 20 YEARS @

Merger CORP. INDUSTRIAL
EGANA +AFORASA = CIE

= CIE Legazpi

b= CIE Unitools Il CIE Celaya
Creation = CIE Inyectametal = CIE Norma BN CIE Plasfil
INSECC i CIE Udalbide Autometal CIE Autometal CIE Autometal SBC
Camacari
/ \
1997 1998 1999 2000 2001 2002 J 2003 2005
/
| = CIE Galfor = E:EMEcauto b= CIE Plasty b CIEMetal CZ
- “ CIE Orbelan ecasur - :
= CIEEgafa CIE Stuka (merged) = CIE Gameko %E\réitda)furem
CIE C. Vilanova CIE Taubaté
CIE Tarabusi (merged) CIE Autocromo
I Greenfield by
B Acquisition
B Joint venture
2009 2008 2007 2006
. Divestiture
Il Pemsa Celaya Il CIE Pemsa I CIE Nugar I CIE Pemsa Celaya
— CIE Matic Sattillc CIE Ramos Arizpe & CIE Autoforjas
Merger . o = CIED tal
INSSEC-CIE 2011 AUTOMETAL IPO B CIE Dias D'Avila L (Liéﬁrf';aga =M CIE Recyde urameta
. TE=l11 | a 11 CIE Matricon
o CIEStratis Cltllakayone
ACS Group B CIE Automotive Parts
= CIE Maroc == CIELT Forge Shanghai
mm CIE Autocom 11 CIE Compiégne
m CIENanging
Forg. b= CIE Joamar (merged)
= CIEUSA
2013 2014 2015 2016 2017 2018 2019
- AUTOMETAL Delisting EIE f'\Ut?l"EtM = © em = C|E Newcor I CIE Nugar Puebla = AEL
ernambuco
Mahindra CIE i = CIERus CIE Amaya CIE Autometal ==
1st Phase M—h. - = Minas Golde Group
I ACS anindra I CIE Forjas de Celaya A
México 2nd Phase Bill Forge

Dissolution of the
JV CIE Autocom

More than 70 M&A transactions since 1996, with over 27,000 people integrated in
Europe, North America, South America and Asia.

cloTo
® o s .
° o

e o
« o @00 s o
oo e



GLOBAL FOOTPRINT WITH ESTABLISHED LOCAL PRESENCE @

NAFTA CENTRAL EAST WEST EUROPE

% R&D
Plastic
Machining
Roof Systems

% R&D
Aluminium
Forging
Stamping & Tube
forming
Machining
Plastic

Roof Systems

SOUTH
AMERICA

* R&D

Forging
Stamping & Tube
forming
Aluminium
Machining
Plastic

Casting

EUROPE

Stamping & Tube
forming
Machining
Plastic

Cold Forging

Forging

Aluminium
Roof Systems

* R&D
Machining

Roof Systems

Aluminium

AFRICA

Plastic

Automolflive

Headquarters

% R&D
Aluminium
Forging
Stamping & Tube
forming
Machining
Plastic

Roof Systems

% R&D
Machining
Roof Systems

Machining

% R&D
Forging
Roof Systems

% R&D
Plastic

ASIA & OCEANIA

v WR&D

Forging
Stamping & Tube
forming
Machining
g Plastic
Roof Systems

% R&D
Aluminium
Forging
Stamping & Tube
forming
Machining
Casting
Composites




SUSTAINEEBEND PROFITABLE GROWTH

Turnover(Me)
CAGR 2002018:12%

3.029

LRI R\ R RS W TR B, S S IR . T S,
A7 AT A A0 40T AT AT 40T 40T DT A0 407 DY DT A9 407 9

EBIT(Me)
CAGR 20062018:22%

13%

10%
10% 9%

g &
NS

R RN S W SN S TG VN, SRS SN S WX,
& & & &S
A A A 4 1 1 Y Y Y S ST ST S S S

v

EBITDAMEe)
CAGR 20062018:15%

17%
17% 6% 16%

15% 15%,

222 223
192 191 207
156

NN S\ C R\ U\ SRR T I B SN I IR\ R S TR SN,
7 AT A0 40T 4D 40T AT A0 40T A7 407 DT 407 DT A7 497 ©

Net Income(Me) 89%
CAGR 2002018:31%

a0 5% % 5% 5%

4% 4%

NLIP T S\ R\ C I B\ C R\ SR IR\ SN S N RN N T S
A A7 A0 AT 40T AT 40T ADT 4D 407 40T 407 D7 407 DT Y A9

Automotive Business comparable following 2018 accourgiggmeter.
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CIE CULTURE - ©

s UsL MULTILOCATION -

COMMERCIAL ANECESSARY - ..
.-\ GEOGRAPHICAL .-
BALANCE 4 ’

OUR BUSINESS MODE

DIVERSIFICATION & VALUE GENERA

5

MANAGEMENT
FOR VALUE

PORTFOLIO, .
A FLEXIBILITY & .

Sod -2\ GENERATION/
L ... ,
-,3::.;::.;.: INVESTMENT o2 e255.
"lecessetel  DISCIPLINE [fessoese?’
% %30, ANDRETURN | Je®® -~
"o%oq EXIGENCE B

10



1. BUSINESS MODBUULTILOCATIONED)

©

2018 AUTOMOTIVEALEBYGEOGRAPHICAREA

18%

ASIA BRAZIL

T

TOTAL

25%
18% 3,029.5 NORTH
MCIE million euros AMERICA
EUROPE

28%
EUROPE
EX MCIE

A Healthy geographical balance in sales and
results.

ADefensiveool against differentycle
momentum inthe diverse geographies.

ARepresents a key competitive advantage
when servicing globadlatforms.

A 108 production sites.
AF 27,000employees.
A10R&D centres.
A4 main markets.
A> 6,500 references.

BRAZIL

NORTH
| AMERICA

2,881.2

million euros

MCIE
EUROPE

EUROPE
EXMCIE

11




2.BUSINESS MODECOMMERCIAL DIVERSIFICATIC: | @

©

2018 AUTOMOTIVEALESBYCUSTOMER

MAHINDRA
DAIMLER
GENERAL MOTORS
VOLKSWAGEN
[+)
6%
FORD
NISSAN
MAGNA
PSA
TOTAL CATERPILLAR

ZF

3,029.5 FIAT

million euros

7%

RENAULT 0,
CHRYSLER 2 A)
NEXTEER
NTN
GKN AUTOMOTIVE

1%

JAGUAR LAND ROVER

NSK

ROBERT BOSCH

*OTHERSITEKT, TATA, DAF, MAN, AAM, BMW, SCHAEFFLER FAURECIA
GROUP, THYSSEN KRUPP, ACI Y DACIA, TRW, KS, KOLBENSCHMIDT, TESLA
AUDLMARUT | %] YLZ . wh{ 9Z I b5!LZ YLIZ ht9[Z {/!DbLLZ [9! WX CONTINENTAL
26/) HONDA

OTHERS*

ALimited dependence on single customer,
platform or car model enablingrice defense.

/ABalanced direct sales between OEM and Tie
(circa 60% 40%).

AClients focused on different end market
segmentswhich providesadditional
diversification

ASolvent assorted and continuous quotation
requests, which allows us investmaeattoice by
profitability return criteria.

2017

MAHINDRA

GENERAL MOTORS

ouman
.
3% W

CATERPILLAR

TOTAL NEXTEER

ﬁ'881 2 [ Gkn automorIve |
million euros | g |

| NSK

ANl 12GuAR LAND ROVER

[
comme

RENAULT

OTHERSITEKT, DAF, HONDA, MAN, BMW,
SCHAEFFLER, TESLA, THYSSEN KRUPP, TS
MARUTE SUZUKI, BROSE, HYUNDAI, KIA,

OPEL, SCANIA, MAGNETI MARELLI, SKODA,
{9!¢3 +th[+thZ YR Y2NBX

12



3. BUSINESS MODEUULTITECHNOLOGICAL PORTFOL

© ©

2018 AUTOMOTIVEALESBY T ECHNOLOGY

4%
CASTING

9% —
ALUMINUM -

TOTAL FORGING

16%
PLASTIC & 310295
ROOF SYSTEMS million euros
23%
22% MACHINING

STAMPING &

TUBE FORMING

AOnestop shop for customers, offering the
whole range of the existing technologies
within the Automotivesector.

AEnablinghe selection of the technology tha
better fulfills changing customers needs.

AAllowingCIE to focus investments on
winning technology anytime

AAllowing to produce mulitechnological
parts.

TECHNOLOGY BY GEOGRAPHICAL AREA

FORGING ALUMINUM CASTING MACHINING STAMPING PLASTIC ROOFSYSTEMY
EUROPE X X X X X X
NAFTA X X X X X X
BRAZIL X X X X X X
INDIA X X X X X
CHINA X X X X X

2017

CASTING
ALUMINUM 3%
10%

FORGING
25%

PLASTIC

TOTAL

2,8812

million euros

STAMPING
& TUBE
FORMING
23%

13



3. BUSINESS MODEUULTITECHNOLOGICRORTFOLIO

©

ForaiNG <N w ﬂ \§'

PRODUCTS CRANKSHAFT CVJOINTS C\VJOINTS AXLE SHAFT

~=

AXLE BEAM

&,
ALUMINUM ) e s LER ”\}a{,
" ;s £y et
PRODUCTS GEARBOX HOUSING CLUTCH HOUSING LADDER FRAME STEERING HOUSINGS CAMSHAFT COVER
cone B 7 A O
PRODUCTS
TURBO HOUSING CRANKSHAFT DIFFERENTIAL HOUSING BRAKE DRUM AXLE ARM
MACHINING @a /|i b‘ %& —

PRODUCTS HUBS, OUTER RINGS

EPS COMPONENT DIFFERENTIAL CASE FLANGE

AXLE SHAFT

14



3. BUSINESS MODEUULTITECHNOLOGICRORTFOLIO

w‘ .a*-, ﬁp-'u.,'-.
STAMPING & J@

TUBE FORMING

STEERING COLUMNS BRAKE BOOSTER / BATTERY PACK COVER STRUCTURAL PARTS BODY SIDE

PRODUCTS 1BOOSTER

N \’
PLASTIC @YY O 1-
PRODUCTS
EMBLEMS DEeHORLD ARM REST TRIM PARTS

T
4

|
4 ”~

.
v e

REARVIEWMIRRORS,
DOOR HANDLES

ROOF SYSTEM m < m

PRODUCTS

GLAZING OPENING ROOF OPENING ROOF OPENING ROOF SHADING

cr — T
TECHNOLOGY - _
PRODUCTS OIL PAN OIL PAN OIL PAN PINIECTION RAILS N §
METAL FORMING ALUMINUM PLASTIC FORGING AND TUBEFORMING

MACHINING

15



4. BUSINESS MODHNVESTMENDISCIPLINE (4) @

STANDARD Valid to produce for different customersand platforms, allowing high
FLEXIBLE saturation of productive capacity

F4% recurrent investment level that allows maintenanceand market
MACHINERY organicgrowth.

STRICT Investmentanalysisdiscipline,alwaysrequiring high returns.

INVESTMENT  |nvestments©®20%ROI
DISCIPLINE OperatingWorkingCapitalfO.

EBITDA Optimization of productive capacity and investment control enablesa
CONVERSION higherthan market averageconversionof the EBITDAnto Cash

INTO CASH > 55%conversioneveltarget.

16



5. BUSINESS MODHDECENTRALIZED MANAGEME. ' I © @

INCREASE
GENERATE INDIRECT PEOPLE
CASH FLOW PRODUCTIVITY

DECENTRALIZED
WHOLE TEAM MANAGEMENT
COMMITMENT STRUCTURE
OBJECTIVE: @,EEL@%FEE
VALUE SUPPORT
FAST AND GENERATION
SIMPLE
DECISION
MAKING
VARIABLE AND
UNIVERSAL, LONGTERM
FLEXIBLE, INCENTIVES
MULTITASK
ENTREPRENEURS
LEAN .
HEADQUARTERS IR
STRUCTURE

ORDERS

17
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